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GreetinGs WorldVenture 
friends and family. 
   We are launching Inside 
WorldVenture in this new digi-
tal and print version, in a sense, 
as a homage to the Inside 
CBInternational of previous days. 
It has feature articles, communi-
cation from leadership, and pro-
files of ministries, in addition to 
news on alumni and event sched-
ules. This replaces the shorter 
Connections Newsletter as part 
of a larger multimedia effort to in-
crease our family communication 
to you. 
   Our internal communication has 
been weak, and we’ve known it for 
a couple of years. We feel there 
is more we can do to help the 
mission stay connected with its 
members. 
   In our department, we have 
hired Kate Tracy as a full-time 
writer, who will be both writing 
and coordinating the collection 
of stories throughout our mission. 
The restructuring of our new web-

site,  which will launch the be-
ginning of 2015, is built around a 
framework for distributing stories.
   We have moved Inside 

WorldVenture to a digitally dis-
tributed magazine, because on-
line distribution allows us to save 
printing costs and get the com-
munication delivered to you as 
soon as possible. We know there 
are some colleagues who work in 
areas where getting Internet is a 
challenge. For you, we are happy 
to still mail a printed version of 
the magazine. Please contact Mike 
Beckett (m.beckett@worldven-
ture) to be put on this list.
   Through the multimedia effort of 
our magazine, email, social media 
and website communication, we 
dream of creating a platform for 
our leaders, key thinkers, and cre-
ative talents to share with our fam-
ily. Kate will be our point person in 
coordinating our publishing calen-
dar and working with writers from 
our mission. If you are interested in 
contributing, please contact Kate 
Tracy (k.tracy@worldventure.com).

WRITTEN BY 
CHRIS WYNN

Chris Wynn is the Director of 
Communications for WorldVenture. 

“We dream 
of creating a 
platform for 
our leaders, 
key thinkers, 
and creative 

talents to 
share with 
our family.”

WorldVenture welcomes Kate 
Tracy as the new writer/editor 
for the Communications team. 
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LIFT YOUR EYES

WRITTEN BY 
JEFF DENLINGER

REFLECTING ON THE GLOBAL SUMMIT
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Over 100 WorldVenture staff 
gathered this June at the YMCA 
Camp in Estes Park, Colo. for the 
WorldVenture Global Summit. 
We invested time and energy in 
discussing the ethos, the strategy 
and the resourcing of WorldVenture 
in light of Jesus’ command to make 
disciples among the peoples of our 
world. I want to share some of the 
conversation from the Summit.
    After 71 years, WorldVenture has a 
grand legacy. Core to our identity—
our ethos—is our love for our Savior. 
By the grace of God, we have been 
used by God to impact many places 
and many peoples with the gospel. 
   In opening the Summit, I shared 
a bit of my recent Bible reading 
and reflection. True to the intent in 
writing his Gospel, John confronts 
us with choices of faith in John 4, 
when Jesus meets the Samaritan 
woman at the well, and as a result 
of her testimony, many Samaritans 
believed in Jesus. Even with the 
confusion of cultural baggage 
surrounding the story, John captures 
the stark contrasts of unexpected 
movements of faith. Like the disci-
ples, I wonder if I am overly focused 
on getting Jesus his lunch and miss 
what is on His heart. Can’t you hear 

Jesus saying: “Lunch? Lunch?! 
Don’t talk about lunch…look!” The 
disciples missed seeing the whole 
Samaritan village moving to faith. 
Doing what we do is good, but 
not at the expense of missing 
seeing people come to Christ. 
And herein lies a necessary chal-
lenge for us: Have we settled for 
shadow mission?

 SHADOW MISSION

   Borrowing from John Ortberg’s 
message on Esther, we explored 
the concepts of “mission” and 
“shadow mission” as they relate 
to the ethos of WorldVenture. 
According to Ortberg:
   “A mission is the highest 
purpose to which God calls us; a 
shadow mission is an authentic 
mission that has been derailed, 
often in imperceptible ways…
Part of what makes the shadow 
mission so tempting is that it’s 
usually so closely related to our 
gifts and passions. It’s not 180˚ 
off track; it is just 10˚ off track, 
but that 10˚ degrees is in the 
direction of hell. Every leader 
has a mission—and a shadow 
mission. Even Jesus had to battle 
a shadow mission; it was to be a 
leader without suffering—to be 
the Messiah without the cross…
If we fail to embrace our true 
mission, we will live out our 



MISSION

Membership  
“It’s worth being part of a larger 
group; for all of us to do well, I 
won’t always get what I want.”

Stewardship
“Reasonable assessment fees 
ultimately benefit my ministry 
goals.” 

Deployment
“We deploy qualified people.”

MISSIONSHADOW MISSION

Membership
“God has called me to my 
ministry, and the mission needs 
to take a back seat.”

Stewardship
“Don’t send the funds to our 
support but to our Special 
Projects fund to avoid 
assessment fees.”

Deployment
“We reject candidates not be-
cause they are unqualified, but 
because they don’t fit our mis-
sions model.”

shadow mission. We will let our 
lives center around things that are 
unworthy, selfish and dark.”
    
   From my journey over the years 
with WorldVenture, I offered the 
following WorldVenture ethos 
examples of mission and shadow 
mission for discussion at the 
Summit (see table to the right).
   Entertaining a few discussions 
on shadow mission does not 
ensure our victory over them. I 
believe we have more work to do 
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in our ethos, specifically to keep 
our eyes fixed on Jesus. I believe 
that WorldVenture’s mission is as 
it was at our founding: to make 

Table discussions occurred throughout the Global Summit conference in June, inviting thought-provoking questions through an online forum.

disciples of Jesus among the 
peoples of the world. Yet, organi-
zationally we must battle with our 
shadow missions.

Ken Taylor, a WorldVenture missionary 
serving in Japan discusses strategy at 
the Global Summit. 
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   One of the very clear and 
gracious messages the Global 
Operations Team heard at the 
Summit was the strong support 
for them to move WorldVenture 
forward, by faith and integrity, 
to lay hold of God’s collective 
purposes for us.

SO, WHERE ARE 
WE HEADED 
POST-SUMMIT?

   We are convinced God desires 
and has made possible the salva-
tion of all peoples, that Jesus 
is building His church in our 
world, and that the Spirit of God 
is drawing men and women to 
Christ. Thus, we are resolved to 
be men and women of the gospel 
who do gospel work among 
the unengaged, unreached, 

FROM HERE TO 
THERE

   During the Summit, we invested 
thought and time in evaluating 
what we do and where we do 
it. Challenged to re-ground our 
thinking and actions in Jesus’ 
command to make disciples, we 
explored our history of going 
to peoples in great need, which 
invariably keeps WorldVenture 
pressing beyond where we have 
been. Michael Jaffarian, who 
conducts global mission research, 
reminded us of the biblical vocab-
ulary: the “least,” the “last” and 
the “lost,” which Jesus and others 
used to move our focus off of 
ourselves and toward kingdom 
values.
   We recognized the four 
“Uns” (unengaged, unreached, 
unchurched, and unloved or 
marginalized) have technical 
connotations that capture in 
modern missiological terms the 
WorldVenture legacy and strate-
gies. We go to those who have yet 
to hear the gospel, to those who 
need help in discipling their own 
people(s) and to those in great 
medical and educational need. 
We act on the 360˚ approach to 
mission, in which we make disci-
ples in the eight spheres: the 
arts, media, education, church 
outreach, medicine/family, 
business, government and science/
agriculture. This necessitates a 
greater intentionality on our part 
to mobilize all disciples for gospel 
impact in the “Uns.” Perhaps our 
greatest challenge is reframing our 
questions “What is missions?” and 
“Who is a missionary?” among our 
U.S. churches and ourselves.

unchurched, and unloved to influ-
ence peoples to be disciples of 
Jesus. Like Paul’s admonition to 
Timothy (2 Timothy 2), we want to 
be part of discipling movements, 
using our vocational skills and our 
locational choices to change the 
spiritual and social realities of the 
“Uns.”
   In re-affirming the intentionality 
of being disciples making disci-
ples, we also reject the allures 
of the status quo ministries and 
shadow missions that take our 
eyes off of Jesus and what He is 
about in our world. The GO Team 
is initiating actions to under-
stand the needs and opportuni-
ties among the “Uns,” to engage 
the “Uns” with gospel disciples 
of varied vocational skills (360˚ 
missions) and to mobilize God’s 
people to the Great Commission 
ends of WorldVenture. 

Len Davis and Rob Karch pray 
together over the future of 
WorldVenture.
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To have 360˚ entry into two 
new-to-WorldVenture unen-
gaged peoples

To have 360˚ entry into 
four new-to-WorldVenture 
unreached peoples

To have 360˚ entry into 
two new-to-WorldVenture 
unchurched peoples

To have 360˚ entry into four 
new-to-WorldVenture marginal-
ized peoples

To deploy 30 units for 360˚ 
engagements among the “Uns”

To improve the organizational 
health of WorldVentrue to a 4.3 
on the Best Christian Workplace 
Survey (scale of 1-5)

To start active engagement of 
GO Team succession mentoring

To raise $1.5 million to expedite 
deployments of 30 units among 
the “Uns”

 • 

 • 

 • 

 •  • 

 • 

By the end of 2014, the 
International Ministry Directors 
(IMDs) team will articulate 
WorldVenture’s top 12 “Uns” 
for immediate and urgent 
response.

By the end of 2015, the IMDs will 
expand WorldVenture’s top 12 
to our top 25 “Uns.”

By the end of 2015, each 
WorldVenture team or field will 
refresh their three-year strategy 
plans to align to our discipling 
of the “Uns,” as well as to articu-
late the needs and opportunities 
for additional personnel, part-
nerships and resourcing.

By the end of 2015, we will 
expand three new spheres in 
WorldVenture’s 360˚ approach 
to missions.

 • 

 • 

 • 

 • 

 • 

 • 

GOALS OF 2018

JJ Harling, Dianne Stains, Linda Gawthrop and Dave Childers enjoy a session break. 

 2015 GOALS IN 
LIGHT OF 2018 
GOALS

Create Understanding: We will 
gather the kinds of informa-
tion concerning the unengaged, 
unreached, unchurched and 
marginalized peoples that will 
make possible the implementa-
tion of 360˚ missions through 
mobilizing people, prayer and 
resources.

Align Systems: We will align 
WorldVenture’s personnel 
services to provide member 
care and training in and for 360˚ 
approaches among the “Uns.” We 
will simplify and modernize our 
IT/Finance services to facilitate 
our organizational stewardship of 
resources (knowledge, relation-
ships, strategies and finances).

By the end of 2014, personnel 
will implement a talent manage-
ment approach for all head-
quarters-related staff and for all 
international staff by the end of 
2015.

(left) Heather Blanks reflects 
on Scripture before the 
Global Summit. 
(right) WorldVenture 
workers gather in front of 
the Rocky Mountains in 
Estes Park, Colo.   

 • 



By the end of 2014, personnel 
will launch a new headquar-
ters-based training department, 
with regional and international 
elements by the end of 2015.

By the end of 2015, IT will have 
the Salesforce platform oper-
ational for Finance and HR 
personnel purposes.

By Easter 2015, the 
Development team will imple-
ment strategies for mobi-
lizing Kingdom Investors to 
WorldVenture’s top 12 (as iden-
tified by IM), expanding to the 
top 25 by the end of year 2015 
and seeking to mobilize 100 
new Kingdom Investors and 
$250,000 by the end of 2015.
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from what we do to those in 
great need—and oh, by the way, 
we’ve got to completely redo 
how we resource the whole 
thing—except the Spirit of the 
Living God is at work among 
us. Even so, much ongoing 
work remains to strengthen our 
ethos, focus our work and tackle 
tough economic realities. I have 
great confidence that we, the 
community of WorldVenture, 
will continue to walk with the 
Spirit—led by humility, grace 
and confidence to be men and 
women of the Word. We need 
integrity and faith to press into 
core issues so that others, many 
others, will also become disci-
ples of the Savior of all men.

 • 

 • 

 • 

 • 

Mobilize People: We will inte-
grate WorldVenture’s mobilization 
efforts for unique Mobilization 
Ministries and Donor Development 
strategies for our collective efforts 
among WorldVenture’s top 25 
“Uns.”

 MORE CORE ISSUES
 
Of the many comments we 
received on the Global Summit (13 
pages worth!), this one captures 
a prevailing desire from those 
who attended: “Keep pushing 
into the core issues.”  We will. 
Personally, my takeaway from our 
Summit is that we met with the 
Spirit of God on the mountain. I 
don’t know how else to explain 
the fact that we confronted each 
other in areas of shadow mission 
and shifted the focus of our work 

Dr. Jeff Denlinger is the 
President of WorldVenture.  

By Easter 2015, the Mobilization 
Ministries team will implement 
strategies for mobilizing people 
and churches to WorldVenture’s 
top 12 (as identified by IM), 
expanding to the top 25 and 
seeking to mobilize 45 new 
workers by the end of 2015.



A NEW KIND 
OF MISSIONARY 
Q & A WITH DOUGG CUSTER
After recently merging departments, Mobilization Ministries faces new and old challenges.
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the pond gotten 10 times bigger? 
Not at all.

Q: Has it gotten smaller?
 
A: I would say it’s not smaller 
than 20, 30, 40 years ago, but it’s 
not much bigger either. And life 
is tremendously different. When 
I was appointed 35 years ago, if 
either one of us had a divorce in 
our background, we would not 
have been appointed. Today, 
it’s rare that we get a candidate 
where they do not have a divorce 

   DOuGG Custer, 
WorldVenture’s new vice president 
of Mobilization Ministries, shares 
his vision for the future. 

Q: What have been some of 
the challenges since merging 
the Connections and 
Mobilization departments 
earlier this year?
 
A: The learning curve is still very 
steep for me. I’ve officially been 
in the role since May 1. The chal-
lenges were many because of the 
reconstruction of the department. 
They put two departments to-
gether that had never been under 
the same umbrella before, but it 
made a great deal of sense that 
they should be.
    We all want the same thing, but 
to be able to maintain the integrity 
and the standard WorldVenture 
has appreciated over the years is 
getting more and more challeng-
ing. There’s no sorting through 
good candidates; there’s scram-
bling and competition for good 
candidates from many agencies. 
There are 10 times more organiza-
tions looking for workers. And has 

in their background. WorldVenture 
used to require almost everybody 
to have a master’s degree. Today, 
it’s been changed to have the 
education complementary to the 
job you’re going to do, which does 
make more sense, but it definitely 
lowers the theological and biblical 
acumen that we took for granted.
   We’re finding that our missionar-
ies, our own people, are our best 
recruiters. But how do we bring 

WorldVenture recruiters interact with people 
interested in missions at an Urbana conference.
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potential candidates into contact 
with us? We need to come up with 
more events that do that, that 
bring people to spend a few days 
with us rather than chasing them 
around churches and campuses. 

Q: How has the 
reorganization of the 
departments created better 
teamwork? 

high-pressure ministry setting. We 
need fields to be far more recep-
tive and encouraging, while being 
willing to partner with these new 
kinds of missionaries. They want to 
be a part of a team; they need to 
be a part of a team.  We just need 
fields to partner with the whole 
idea of helping train their own 
people.

Q: How has recruiting 
become better or easier? 
 
A: Social media makes communi-
cation so much easier now. I was 
at Liberty University for a week. 
I’m still texting and emailing back 
and forth with a dozen of the stu-
dents I met during the week. The 
tech really does help.
 
Q: What are some of your 
goals for 2015 recruitment 
this coming year?
 
A: We know that there’s a big bub-
ble of resignations and retirements 
coming at us. Resignations have 
stayed pretty constant; we aver-
age about five to seven per year. 
We have, in 2019 and 2020, a huge 
number of missionaries hitting 
retirement age.  
   So 2015, 2016 and 2017 need to 
be big upturn years in appointees. 
We’ve averaged about 25 people a 
year. That needs to go up to about 
35. That gets more and more chal-
lenging every year, because new 
mission organizations come into 
existence.

         
 Interview by Kate Tracy

A: The assumptions about each 
other have broken down quite a 
bit. In the absence of accurate 
knowledge, assumption will 
jump in, and assumption is rarely 
accurate. We have had a great 
opportunity to work on the inter-
personal relationships because 
we are in the same department 
now. Some fractured relationships 
have been healed, which has been 
wonderful to see. That helps form 
a solid foundation on which we 
can all do our work with more 
confidence.

Q: How are you overcoming 
the perennial difficulties that 
come with recruiting people 
for lifelong missions?

A: The challenge of today is a lot 
of deeply wounded people who 
have come to Christ, who want 
to serve Him and would love to 
do it in the arena of missions. Our 
own experience and counseling 
experts tell us these people are 
going to have even more challeng-
es to overcome in a cross-cultural, 

Dougg Custer is the Vice
President of Mobilization Ministries 

for WorldVenture. 
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MARTY SHAW LAUNCHES 
CROWD-SOURCED 
RESEARCH INITIATIVE TO 
REACH THE “UNS”

Over the roar of the airplane 
engine, the jump instructor hands 
a first-time parachutist his helmet, 
saying, “You’re going to jump 
when I count to three.”
   The parachutist swallows hard 
as he looks out the airplane 
door 12,000 feet down and asks, 
“Where do I land?”
   The instructor smirks, “Most 
people figure that out on the way 
down.”
   Unfortunately, too much of 
missions is a plan made in the 
moment reacting to things rush-
ing quickly at us. With 6,545 
unreached people groups globally 
amounting to well over 2 billion 
people without a single gospel 
witness in their language or vicini-

ty, we need to do better than pick 
our landings while falling face-first.
   Dr. Marty Shaw, vice president of 
International Ministries, is leading 
a new research initiative to help 
WorldVenture better target our 
next areas of focus as a mission. 

EBB AND FLOW

   In the 1940s and 1950s, 
WorldVenture began by send-
ing missionaries to fields where 
no other missionaries worked. 
However, as those works matured 
and the church grew, we naturally 
found ourselves in reached loca-
tions and less in unreached. 
   In many ways, this is inevitable. 
As God blesses our efforts, we will 

see the church grow, national lead-
ers develop, and people groups 
leave their unreached classification 
as they become reached. Actually, 
we hope for this. It’s the plan.
   At the same time, it should not 
shock us that we, as a mission, 
need time to redeploy to people 
groups and locations on the edge. 
Just as we faithfully expect God 
will honor His Word and build His 
church, we should expect that 
as missionaries, like Paul, we will   
need to press further into those 
places where the gospel has not 
yet been heard.
    It’s time to refocus. Many of you 
have heard the terms “Unreached, 
Unengaged, Unchurched and 
Unwanted.” The “Uns” are new 
terms for an old passion, or (you 
even might say) an ancient pas-
sion. “Make disciples of every 
nation” has been the core vision of 
every true gospel movement since 
Christ.
   “It’s foundational to everything 
we do,” says Marty.  “As we’re 
moving into the ‘Uns,’ we want to 

REACHING 
PEOPLE,
NOT 
COUNTRIES 



come another phenomenon need-
ing additional research. Shifting 
from a country-based view to a 
people group view of outreach 
widens WorldVenture’s strategy 
to include  previously inaccessible 
places. With the realities of dias-
pora today, missionaries could find 
a pocket of a people group in a 
country that is open to Christian 
missions. 
   “In diaspora movements, even 
though people move they tend to 
stay networked. That’s part of the 
research,” said Marty. Discovering 
where these people live around 
the globe makes missions more 
effective.
   We need WorldVenture research 
specifically, in addition to research 
done by other groups. Many 
evangelical groups are devoted to 
collecting information on ethnic 
groups, as are secular institutions. 
Some of these are Global Mapping 
International, Gordon-Conwell 
Theological Seminary, Global 
Research, and the Joshua Project.
   We need to understand the rel-
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evance and application of people 
group research to our specific 
locations and ministries. In addi-
tion, we need to publish our own 
unique research for the benefit of 
the broader missions community.
   WorldVenture’s board has tasked 
the mission and its leadership with 
providing concrete steps in ap-
proaching the “Uns.” Marty hopes 
to find experienced researchers, 
professors and grad students 
to commit to a certain number 
of hours per month to complete 
this project. The increase of tools 
and capacity for globally crowd-
sourced research, in just the last 10 
years, has no equal in the history 
of the world. While using the exist-
ing databases from missiological 
research already available, Marty 
also plans to crowd-source for 
additional WorldVenture-specific 
research. 
   “Talented researchers abound in 
WorldVenture’s network,” claims 
Marty. “We can do this.”
   

JOIN THE RESEARCH 
TEAM

  International Ministries is spear-
heading the research effort. 
Training on missiological research 
will be available for interested 
people. Researchers and their 
findings will help steer the strat-
egy of the mission, which will 
influence many other aspects of 
the mission, like recruitment and 
appointment of new workers.
   If you are interested in partner-
ing with WorldVenture to research 
people groups, please contact 
the vice president of International 
Ministries at 
m.shaw@worldventure.com.

be more strategic, even tactical 
about what we’re doing.”

NEED FOR 
RESEARCH

   “It’s very possible to go into a 
country and plant churches and 
do it well, but miss whole sectors 
because we didn’t reach out to 
those specific people,” said Marty. 
“You can’t just say that because 
we have 100 churches in an area, 
we’ve really reached a place.”
   We’re not starting from a blank 
slate. The great strength of 
WorldVenture is our established 
global networks. In many ways, 
the first question for us is “Where 
are we and what unreached peo-
ple groups are right next to us? 
What groups are just one step 
away from our current locations?” 
To find these answers, we need 
research.
   Diaspora, meaning the migra-
tion of a people group from their 
established homeland, has be-

Written by Chris Wynn 
and Kate Tracy



14

This ship washed ashore on Cebu during 
typhoon Haiyan and is too large for the 
locals to relocate.  People have since 
used it as their home. 



INSIDE WORLDVENTURE 15

 the lush landscape of 
Ormoc City, Leyte, Philippines 
is dotted with stalks of coco-
nut trees protruding from the 
ground, fruitless and leafless. It 
takes a powerful storm to bend 
a palm tree, let alone snap it in 
half. But the strongest storm 
to ever strike the Philippines 
made sure the area won’t have 
fruit-bearing trees for another 10 
years.
   For a storm that lasted nearly 
an hour, the damage to the palm 
trees destroyed the income for 
many of the people who made a 
living from harvesting the co-
conuts in these areas. Filipinos 

depended on the harvest of the 
coconuts to feed their families, 
and without any hope of income 
for many years, they had no-
where to turn.
   And yet, just a few miles away, 
in a church rebuilt with sheets 
of galvanized metal and wood 
scraps, Filipinos are worshiping 
God. Calunangan Christian Light 
of Life Church has baptized 
many people since the typhoon, 
and other churches throughout 
the hard-hit islands are report-
ing expansive growth.
   Benjamin Vicentillo, post-di-
saster coordinator of the 
Conservative Baptist Association 

of the Philippines (CBAP), shed 
light on the spiritual climate of 
the people.
   “We thank God for 
WorldVenture who came into 
the picture and really facilitat-
ed relief, reconstruction and 
restoration of this livelihood,” 
said Vicentillo. “Churches are 
becoming stronger, members 
are increasing, and they are now 
revived in their Christian life. 
Spiritually they are now open to 
the Gospel, and Christians who 
were at one time lukewarm and 
slipping are now awake.”

A year after the typhoon, Filipino churches 
witness physical and spiritual restoration
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HOPE AFTER HAIYAN

SURVIVAL AFTER 
DISASTER

   In the town of Tanauan, 
Bernardo Gomez and his family 
watched in horror as the flood 
waters continued to rise in the 
building sheltering them. All 13 of 
them, spanning the ages of 2 to 
60, climbed into the steel tress-
es as part of the roof blew away. 
Thankfully, the portion of the roof 
above them stayed intact. The 
family clung to the rafters for four 
and a half hours, waiting for the 
storm to pass and the water to 
subside.  
   It was Nov. 8, 2013 when 
typhoon Haiyan struck the 
Philippines with record-setting 
force. Waves as tall as two-story 

buildings and winds as strong as 
155 miles per hour crashed onto 
the shores of Tacloban City, as 
well as the Leyte, Samar, and east-
ern Samar provinces. Haiyan left 
6,300 people dead and more than 
1,000 people missing in its wake.
   It wasn’t that the Filipino gov-
ernment wasn’t prepared for the 
disaster. The government and 
people knew the storm was com-
ing, and knew it would be bad. 
But no one even had a word for 
the “superstorm” Haiyan would 
be, as it surpassed the strength of 
anything the islands had seen in 
recorded history.
   Soon after the waves and winds 
subsided, Brent and Chris Ralston, 
WorldVenture missionaries in the 
Philippines, received a text mes-
sage from one of their partnering 
pastors:
   “No church, no house, no food, 
no clothes. Barangay completely 
decimated.”
   The text was from Pastor 

Apollo Ybanez in Calunangan, 
a town 30 minutes away from 
Ormoc City. This was a man the 
Ralstons had known since he was 
19 years old. They were spon-
sors at his wedding, godparents 
to his children and supporters of 
his church-planting attempts for 
many years. Apollo had experi-
enced some hard knocks, from a 
failed church plant to struggling to 
support his family (and a daugh-
ter with asthma) on a small salary. 
Everything that Apollo had worked 
so hard to build—his church, his 
house, his sari-sari store—Haiyan 
had completely ruined.
   When Brent arrived in 
Calunangan, he stood where the 
church used to be. Sheets of metal 
and building scraps now piled in 
heaps of wreckage. Pastor Apollo’s 
church had taken more than a year 
to build. In the community, only 20 
percent of the buildings survived 
unharmed. But Brent didn’t find 
Apollo and his church members 
wallowing in the destruction, over-
whelmed with self-pity or anger. 
They were singing “To God Be 
the Glory” and “How Great is Our 
God” on the concrete slab that 
used to be the church. 

The aftermath of typhoon Haiyan left many houses destroyed.

Typhoon Haiyan broke the stalks of 
coconut trees, leaving many Filipinos 
without a source of income. 



HOW 
WORLDVENTURE 
HELPED THE 
PHILIPPINES

   It’s been a year since many 
Filipinos began picking up the 
pieces of their lives left behind after 
the typhoon. The resilience of the 
Filipino culture has been evident as 
WorldVenture and CBAP stepped 
in with immediate relief and contin-
ued restoration projects.
   Eighty-six churches and 8,355 
families with CBAP were severe-
ly affected by Haiyan. Now, many 
of these churches are thriving like 
never before, thanks to the efforts 
of relief teams focused on evange-
lism just as much as providing food, 
clothing, medicine and shelter.
   Take the city of Bogo on the 
island of Cebu, for example. 
WorldVenture and CBAP helped 
bring relief goods to more than a 
thousand people in this city and 
built homes for many residents 
there. About 100 families also re-
ceived loans to restart businesses 
they lost. In addition, the evange-
listic efforts in the area resulted 
in hundreds of people receiving 
Christ, more than 60 people getting 
baptized, and weekly Bible studies 
starting.
   That’s the pattern in many of the 
cities affected by Haiyan where 
WorldVenture and CBAP helped. In 
the town of Maya, as many as 100 
people prayed to receive Christ and 
became involved in weekly Bible 
studies. 

   In Tanauan, Leyte—where at 
least 1,300 died from the ty-
phoon—the Ambassador for 
Christ Church had a regular 
church attendance of around 
20 people. Now, after a team 
from the United States came to 
evangelize and provide relief, 
attendance has grown drasti-
cally after 151 people became 
Christians. Most of these people 
had lost a family member in the 
typhoon, and yet they say the 
storm was why they accepted 

Christ. 
   One such person was the 65-year-
old man who had clung to the raf-
ters during the storm.
   “[He] was so caught up with 
emotion as we were sharing the 
Gospel…that as he pondered it for 
his own life, he would take out a 
handkerchief and start dabbing at 
his eyes,” said Brent. “It was a gen-
uine conversion.”
   Meanwhile, Pastor Apollo, with 
the help of groups from the United 
States, was able to rebuild his 
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President Jeff Denlinger greets one of the fishermen whose business was restored through 
WorldVenture’s grant and loan program. 

WorldVenture, in conjunction with CBAP, helped supply the Filipino community with new 
boats. 
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house and church, as well as the 
sari-sari store that provided a 
source of income for his family, 
thanks to WorldVenture’s relief 
efforts. Many churches have expe-
rienced tremendous growth, just 
like many other churches report-
ing double or triple attendance.
   Beyond church growth and 
baptisms after the typhoon, 
WorldVenture was also in the busi-
ness of restoring the semblance 
of the Filipinos’ livelihood after 
the typhoon. A great amount of 
money and attention went toward 
job creation, in the form of fishing, 
agriculture and other business 
ventures.
    Fishing is a way of life for 
Filipinos. Their fishing boats—
which resemble long, thin vessels 
slightly larger than canoes—are 
quick and easy to navigate. But 
with many of the boats destroyed 
during the storm, yet another 
source of income was no longer 
available for many of the people. 

“Churches are becoming 
stronger, members are 
increasing and they are 

now revived in their 
Christian life.”
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CLEANSING 
WATERS

   Geographically, Cebu and the 
northern islands are predominant-
ly Catholic, while the southern 
portion of the islands are Muslim. 
However, Cebu and the surround-
ing Leyte provinces are the least-
reached, non-Muslim area of the 
country.
   On a sunny, clear Tuesday this 
September, members of Filipino 
churches gathered on a beach in 
Cebu. Residents of the area piled 
into trucks, smiling and shouting 
joyfully as they drove onto the 
sand and jumped out. Families 
congregated together on the 
beach, unpacking food for the 
hundreds of church members. All 
around, from the small children 
to the grandparents, excitement 
filled the air. 
    President Jeff Denlinger stood 
waist-deep in the pristine blue wa-

WorldVenture stepped in to pro-
vide new boats, whether by help-
ing to build them or providing the 
funds to build them. WorldVenture 
equipped residents with 34 boats 
in Tanauan, while 25 boats went to 
the island of Homonhon.
   Other projects for business 
rejuvenation included livestock 
and agriculture, textiles, retail and 
service stores, like sari-sari stores, 
barber shops and auto shops. 
Perhaps one of the more unique 
projects started in the Philippines, 
according to Brent, was a coco-
nut-carving business. Since many 
of the mango trees—another 
source of income—had been de-
stroyed, Filipinos started to carve 
coconuts that had survived. They 
carve monkeys on the coconuts 
and sell them to resorts in the 
United States, who make cups out 
of them. Eventually, the business 
hopes to hire 50 to 100 workers.

ter off a Philippine beach. One af-
ter another, Filipinos approached 
Jeff.
   “I baptize you in the name of the 
Father, Son and the Holy Spirit,” 
he said. To the left and right of 
him, five Filipino pastors were 
repeating the same statement, as 
young children and old grandpar-
ents emerged from the saltwater, 
wide smiles spread across their 
faces.
   There were no 40-foot waves on 
this day, as 173 Filipinos publicly 
committed their lives to Christ, 
and the CBAP church network 
welcomed new members into 
its family. For this area of the 
Philippines, seeing this number of 
Christian baptisms is unprecedent-
ed.  
   The fruit of these mass baptisms 
has been huge for WorldVenture 
and CBAP. Mission fields don’t al-
ways see results this tangible. But 
when they do, it’s a victory for the 
whole organization, and a reassur-
ance that God continues to work 
in and through the missionaries 
and movements, turning tragedy 
into rejoicing.

          Written by Kate Tracy

President 
Jeff 
Denlinger 
stands with 
Filipinos 
in Cebu, 
where 173 
Christians 
were 
baptized 
this 
September. 
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businesses. Businesses needed to 
be launched again and jobs recre-
ated.
   Through WorldVenture’s net-
works of churches, friends and a 
foundation in Britain, we raised 
enough capital to help small busi-
nesses restart.  However, we didn’t 
want to just throw money at the 
problem. We needed to careful-
ly craft the effort and integrate 
it into our regional strategy and 
networks. Even so, the situation 
Haiyan created in the Philippines 
was already overwhelming local 
leaders and business people.  
 

GOD’S PROVISION
 
   God had already prepared the 
perfect people to help: Mark 
and Darlene Godfrey from New 

Hampshire.  Mark and Darlene 
have extensive business experi-
ence, great people skills and deep 
spiritual maturity. One of Nate 
Pache’s regional team members 
discovered them. 
   Before the typhoon struck, the 
Godfreys had already bought 
tickets to go work with Brent and 
Chris Ralston in Cebu to foster 
long-range Business as Mission 
ventures.  The typhoon tempo-
rarily shifted their focus to busi-

SM

After typhoon Haiyan struck 
the Philippines, WorldVenture act-
ed quickly and holistically. Beyond 
immediate relief, we also provided 
spiritual care, rebuilt homes and 
churches and restarted business-
es.
   The business part of the relief 
efforts was new for us, but we 
successfully helped Filipinos re-
gain some of what they had lost.

MOVING QUICKLY 
FROM RELIEF TO 
REBUILDING
 
   After a disaster like Haiyan, 
immediate relief is a no-brainer.  
But people don’t want to be stuck 
in relief lines; they want to get 
back to working and taking care 
of their families. This is easier said 
than done, because the typhoon 
destroyed hundreds of small 

Filipinos stand near the boats dedicated through the Philippines restoration project. 
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ness rebuilding. They spent two 
months on location preparing to 
launch the effort.
   Nine months later, this careful 
preparation resulted in 65 fishing 
businesses re-launching, as well 
as 98 other family businesses 
opening again. These business-
es included retail shops, farms, 
commodities, tailoring, pig-rais-
ing, guitar-making and more. In 
addition, one new business also 
launched. All of this has impacted 
six different communities and di-
rectly benefited more people than 
we can count.
   The results go far deeper than 
the number of businesses, howev-
er. The Godfreys brought energy 
and business savvy to the situa-
tion. They insist they would have 
accomplished nothing if not for 
decades of networks and relation-
ships created by WorldVenture 
missionaries and the Conservative 
Baptist Association of the 
Philippines (CBAP) pastors. 
   Here are some of the ways they 
helped:

 • Families received help for their 
businesses based on the strength 
of their business plans and their 
local reputations.  The help comes 
with no strings attached and with-
out regard for religious affiliation; 
it’s simply an expression of God’s 
love.  Such expressions of love do 

dovetail well with the message of 
hope brought by pastors and be-
lievers. The business efforts have 
created jobs, recovery and spiritu-
al renewal.

 • Business rebuilding money 
is distributed as part loan and 
part grant.  Grants are necessary 
because people lost everything. 
Loans build confidence and self-
worth among the recipients and 
bring money back—with reason-
able interest—to create a pool of 
capital for future use.

 • A Christian business woman 
in Cebu now leads the program. 
Our goal from the beginning was 
to build local capacity and turn 
over operations to local leader-
ship. (Isn’t that always the goal of 
missions?)  God made it happen 
quickly.

 • A couple of local anti-trafficking 
ministries contacted the Godfreys 
through the Ralstons. We are now 
helping create jobs for the women 
they are rescuing out of the sex 
trade.

 • Our strategy and systems in-
corporate best practices from the 
world of community development.  
That increases the chance that 
long-term spiritual, social and eco-
nomic growth will come out of the 
typhoon response and take root in 
the communities.

PRAY FOR THE 
LONG-TERM VISION

   Pray with us that God will use 
the Godfreys, the Ralstons and 
their local colleagues—both minis-
try and business—to parlay ty-
phoon recovery results into long-
term growth of businesses and 
churches throughout the region.
   Praying for businesses and 
churches in the same breath 
might be new for us, but it’s 
proving to be a powerful combi-
nation in the Philippines and other 
WorldVenture fields.

Bruce Swanson serves as the Director 
of Transformational Ventures.  

Benjamin Vicentillo, post-disaster coordinator with CBAP, stands with Filipino pastors. 
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   this September, I traveled 
with the first team of Journeyers 
to Indonesia. The Journeyers are 
jumping in immediately, learning 
language and connecting with 
WorldVenture personnel, who are 
teaching them how to pray and 
look for persons of peace (Luke 
10).

BREAKING NEW 
TERRITORY

   Indonesia is completely differ-
ent from Cote d’Ivoire and the 
Philippines because it is a restrict-
ed access area. While it is not ille-
gal to be a Christian in Indonesia, 
it is illegal to be a missionary.  
Because of this, traditional church 
planting and evangelism looks un-
usual. One of the main goals for 
our team is to lead a Discovery 
Bible Study with a person of 

peace and his or her household.
   It’s in this setting that 
WorldVenture personnel have al-
ready seen God work in the hearts 
and minds of Muslims, many of 
whom are from unengaged or 
unreached people groups in the 
surrounding areas.

FRUIT IN THE 
PHILIPPINES

   After assisting the Journeyers 
in their adjustment to Indonesia, I 
traveled to the Philippines, where 
our first team of Journeyers to 
that location has been doing 
ministry since March. I listened to 
unbelievable stories over the next 

five days— stories of God’s faith-
fulness, of sickness, of incredible 
joy and of incredibly deep sorrow.
   One Journeyer stood by as a 
good friend became more sick ev-
ery month and eventually passed 
away.
   Another Journeyer told me how 
he is leading weekly Bible stud-
ies in the homes of his neighbors. 
Now, some of them are studying 
God’s word regularly, both on their 
own and with their families.
   Yet another Journeyer explained 

right: A woman walks in an unreached 
village targeted by the Journey Corps 
team. far right:  Suzi Hall. Laura Haide, 
Mimi and Phil Bjorkland, Crystal Kitchen, 
Hannah Oosterhout represent the Journey 
Corps team in Cote d’Ivoire. top right: 
Journeyer Mark Krogstad meets with 
pedicab drivers in the Philippines. Mark 
hosts a monthly lunch with them.
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on home assignment this July. 
Rod and Angelika faithfully led 
and directed Journey Corps for 
four years, mentoring and serving 
Journeyers every step of the way. 
Without them, Journey Corps in 
Cote d’Ivoire would not exist. We 
are forever thankful for the time 
and dedication they poured into 
this program.

HOW FAR WE’VE 
COME

  As of October, the Journey Corps 
program has completed its fourth 
year of sending young adults over-
seas to tell people about Christ. It 
was October 24, 2010 when the 

first team of Journeyers set foot 
in Littleton, Colo., ready to begin 
training for the year of life and 
ministry that was ahead of them. 
Four years later, Journey Corps 
has sent 30-plus young adults and 
now operates in three countries.
   Many twists and turns have 
come over the past four years. 
Most people say this is to be ex-
pected and is almost always the 
case with new ministries. My logi-
cal mind asks, “Wouldn’t it be nice 
if year No. 5 didn’t have any twists 
and turns?” But then, I remember 
that at each unexpected twist, 
each unforeseen turn, God isn’t 
caught off His guard. He is faithful, 
and walks with us through it all.
   Going into 2015, we are pray-
ing for 10 young adults for the 
Philippines, 10 young adults for 
Indonesia and 15 young adults for 
Cote d’Ivoire. 
   Please partner with us in prayer, 
that more young adults will hear 
about Journey Corps and com-
mit to serve with us. Not only do 
Journeyers enrich the lives of 
those they serve, but they gain a 
lifelong passion for ministry in all 
areas of their lives. 

how he had given away everything 
he owned—including his shoes—
to the poor around him, trusting 
that God would provide. That 
afternoon, someone showed up at 
church with clothes, asking if they 
fit him. They did.
   I couldn’t help but marvel at 
how God is so actively working 
in the Philippines, both in the 
Journeyers’ lives, as well as in the 
lives of the host families, nationals 
and teammates.

COTE D’IVOIRE 
TRANSITIONS

   Meanwhile, in Cote d’Ivoire, we 
have a committed team of girls 
who have extended their service 
until next May. These Journeyers 
are involved in Bible translation, 
work at the hospital in Ferké, 
children’s ministry at the Bible 
Institute in Korhogo and many 
other ministries. It’s so exciting to 
see each of these four girls be-
coming passionate for long-term 
missions.
   The Cote d’Ivoire Journey Corps 
team is now under the leader-
ship of Phil and Mimi Bjorklund, 
who have taken over for Rod and 
Angelika Ragsdale after they left 

Chazz serves as the Coordinator of 
Journey Corps.  
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high level of experience to 
WorldVenture. She was the pre-
vious Executive Director of the 
Black United Fund of Oregon, Inc. 
in Portland, Ore., and has a back-
ground in program development, 
project management, fundraising, 
marketing and building collabo-
rative partnerships. She will be 
located in the Northewest region. 
   In addition to the Murdock 
grant, WorldVenture received a 
significant gift from The Crowell 
Trust, a long-time partner. This 
money will go toward BEST, a 

   While WorldVenture mis-
sionaries work hard to raise funds 
for their ministries, headquarters 
looks for outside resources to 
receive finances for deficits and 
extra projects. 
   SInce the creation of the depart-
ment six months ago, develop-
ment has increased its foundation 
giving and widened its partner-
ship base with various donors 
and grants. That has translat-
ed to major monetary gains for 
WorldVenture.
   This year alone, WorldVenture 
increased its amount of dona-
tions and grants by 10 percent, a 
significant raise from years past. 
The trend has been positive since 
2012, with a monetary increase of 
three percent. The 2014 fiscal year 
saw the largest jump in funds (17 
percent), while 2013 increased by 
seven percent. 
   One such grant came from the 
M. J. Murdock Charitable Trust, 
enabling WorldVenture to hire 
Adrienne Livingston as its Director 
of Anti-Sex Trafficking Initiatives. 
Adrienne brings a diverse and 

Bible school and seminary training 
in the Central African Republic. 
Tyndale House Foundation and 
Cornerstone Trust gave a signifi-
cant gift to WorldVenture as well.
   Sally Hahn, Director of develop-
ment at WorldVenture, hopes to 
bring renewed focus to planned 
giving, which she says has not 
been a priority for the organizai-
ton since 2011. Sally would like to 
change this by cultivating rela-
tionships and deeper partnerships 
with major potential donors. As of 
now, a number of partners have 
agreed to give approximately $6 
million in wills and annuities.
   “My job is to share with people 
our mission, to share our story,” 
she said. “It’s asking people to be 
Kingdom investors with what they 
have.”
   One of the challenges 
WorldVenture faces in increasing 
its donor base is how to spark 
the interest of potential donors, 
when the work of WorldVenture 
encompasses so many sectors. 
Learning to communicate the 360˚ 
approach to donors that may have 
specific passions has helped Sally 
and others continue to grow the 
donor population.
   “We are in it to partner with peo-
ple who are passionate about our 
mission,” said Sally.
   Many potential donors have 
never heard of WorldVenture, but 
that’s not to say they don’t sup-
port its mission. Sally hopes to 
expand people’s familiarity with 
the organization that could result 
in more partnerships, grants and 
donations.
   “We’re still developing things, 
but we’re going in an awesome 
direction.”

BEYOND
DONATIONS
Partner development expands resources 
while focusing on key areas for funds.
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          Written by Kate Tracy

Adrienne Livingston joins WorldVenture 
as its new Director of Anti-Sex Trafficking 
Inititiatives.



   the Ebola outbreak—labeled 
the worst health crisis in recent 
history by the World Health 
Organization—has claimed the 
lives of more than 4,900 people 
worldwide, including more than 
230 health workers. The concen-
trated areas of the deadly viral 
outbreak have occurred in West 
Africa—notably Guinea, Liberia 
and Sierra Leone.
   WorldVenture is closely moni-
toring the situation. With mission-
aries in the West Africa region, 
WorldVenture leaders are in con-
stant communication with per-
sonnel about their current needs 
and assessments.
   “While each crisis is different, 
past experiences in crisis have 
helped us learn and better pre-
pare us for the next one,” said 
Marty Shaw, vice president of 
International Ministries. “In these 
situations we have a crisis team 
that becomes active.”
   No WorldVenture missionaries 
have come into direct contact 
with the Ebola outbreak, as the 
clusters of the virus are still not 
in the locations of the mission’s 

WORLDVENTURE 
RESPONDS TO EBOLA

personnel.      
    “WorldVenture leadership 
continues to regularly and system-
atically monitor the Ebola crisis in 
West Africa,” said WorldVenture’s 
official statement. “Regional lead-
ership is in direct communication 
with local personnel regarding 
health measures taken, and safety 
triggered by the Ebola outbreak.”
       Meanwhile, West Africa mis-
sionaries Glenn and Kathy Kendall 
report Ebola has become no lon-
ger active in Nigeria and Senegal, 
as well as certain parts of Sierra 

Leone and Liberia. 
   “Our government here is 
aggressively trying to suppress 
Ebola, distribute information 
about the disease and quell 
rumors and panic,” said the 
Kendalls. 
   For the Kendalls, some precau-
tions against Ebola mean wash-
ing hands with chlorinated water, 
limiting their group activities 
and washing food coming from 
infected regions more carefully. 
   In the Kendalls’ location, 
schools and a major mine have 
closed, resulting in less educa-
tion and major job loss for the 
locals in the region. However, the 
increased awareness about the 
spread of infection has also re-
sulted in fewer cases of typhoid, 
cholera and other diseases.
   More than anything, the 
Kendalls hope that something 
good will come out of the crisis.
   “Historically when a country 
has been in the news and the cri-
ses subsides more people go as 
missionaries to that country.”       
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          Written by Kate Tracy

West Africa field taking 
necessary precautions 

against the virus



26

NEWS

  JApAn recently celebrat-
ed the 50-year presence of its 
churches—complete with martial 
arts, gospel singing and the gath-
ering of a large church family.  
   On Sept. 14 and Sept. 15,  1,000 
pastors, leaders and church 
members associated with the 
Conservative Baptist churches 
in Japan gathered in Fukushima. 
Although WorldVenture already 
celebrated its 50 years of the 
Japanese mission field in 1997, 
this event recognized 50 years of 
Conservative Baptist churches in 
Japan.  
   Among the headquarters staff 
were Jeff Denlinger, Marty and 
Denise Shaw, Chris Wynn and 
Jarred Butler. Jeff presented the 
churches with a plaque honoring 
their faithful service to bring the 
Japanese to Christ.
   According to Marty Shaw, who 
served in Japan for more than 
20 years, the event celebrated 
WorldVenture reaching its goal of 
creating thriving churches.
   “Our goal is not to be in a place 
forever,” said Marty. “Our goal is 
to see churches started that will 
reproduce themselves, not only 
within their country, but be in-
volved in missions beyond that.”
   The Conservative Baptist 
Foreign Mission Society (now 
WorldVenture) entered Japan 
directly following World War II at 
the request of General Douglas 
MacArthur, who thought mission-
aries could solve the country’s 
spiritual problems. CBFMS mis-
sionaries evangelized and plant-
ed the first Conservative Baptist 
churches in 1964, as they were one 
of the first missions to enter the 
country following the war. By 1992, 
the denomination had 46 church-
es, becoming the fastest-growing 
small denomination in the country 

JAPAN 
CELEBRATES 
50 YEARS
How Japan’s Conservative 
Baptist Churches 
Continue to Grow



churches, the work continues. The 
future looks bright as there are 
fresh approaches to effective and 
innovative church planting and dis-
cipleship making.”
   More than anything, the anni-
versary gave attending church 
leaders an opportunity to feel they 
were part of something bigger 
than themselves.
   “It gave a full picture of the 
family,” said Shaw. “Some of these 
people are coming from places 
where theirs is absolutely the only 
church in a city of 30,000 people. 
The’re coming to be a part of a 
bigger family.”
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at the time.
   One of the symbolic and mean-
ingful moments of this year’s cele-
bration was Shaw’s explanation of 
the old Japanese lanterns used to 
summon believers to church meet-
ings. In addition, Ken and Bola 
Taylor—WorldVenture missionaries 
who use gospel choirs to spread 
the gospel—performed some of 
their hit songs. Other churches 
featured sword fights as a way 
to share their culture and their 
ministry.
   “Historically, the work has been 
both exciting and challenging,” 
said Ken Taylor. “But through 
God’s faithfulness and the per-
severance of the pastors and 

top: The Japan team and headquarters staff celebrate Japan’s 50th anniversary in Fukushima, Japan. right: WorldVenture missionaries 
have been preaching in Japan since the end of World War II. bottom left: Missionaries used a Japanese lantern to indicate meeting times for 
Christians. bottom right: Conservative Baptist church members in Japan celebrate the denomination’s 50th anniversary in September.  
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headquarters staff will also attend 
the event, including President Jeff 
Denlinger and Vice Presidents 
Marty Shaw and Dougg Custer.
   Jim and his team of planners 
picked the conference theme, 
“Juggling Elephants,” because of 
the stress and demands on mis-
sionaries to manage priorities well. 
In addition, this year’s Latin Link 
Bolivia will offer an extra day and 
a half for field leaders and first-
term missionaries. Jim hopes that 
the four-day retreat will help the 
international workers grow spiri-
tually, while also providing a time 
of networking and rejuvenation.  
“There’s a lot of value in meeting 

   it’s been two and a half 
years since WorldVenture mission-
aries in Central and South America 
have gathered in one location 
to share stories and learn from 
one another. This November, that 
is changing with the Latin Link 
Bolivia conference, which will take 
place Thanksgiving week in Santa 
Cruz, Bolivia.
   International Ministries Director 
(IMD) Jim Thorp said that this con-
ference provides a much-needed 
opportunity for networking and 
a break from ministry demands 
for these missionaries. About 40 
adult workers and 20 children plan 
to attend the conference. Nine 

MISSIONARIES 
GATHER IN 
LATIN AMERICA

The next big step: Sending Latin 
American missionaries
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Church growth in the global south 
and east has become a reality. For 
example,  Brazil is already a major 
missionary-sending country.
   As Latin America continues 
to become a recognized send-
er of evangelical missionaries, 
WorldVenture personnel believe it 
is important to develop partner-
ship with churches, organizations 
and individuals in Latin America as 
they recognize the effectiveness 
of Latin American missionaries. 
Latino workers often have a bet-
ter reception in countries where it 
is more difficult for an American 
worker to enter. In part, this is 
because the value Latin Americans 
place on community and other 
cultural similarities helps them 
connect better with the rest of 
the world.  “We really believe the 
Latino church is going to be a key 
partner in missions. This is already 
true, but it will continue to become 
more and more strategic,” said 
Jim. “WorldVenture wants to dis-
cover ways that we can contribute 
to that.”
    The Latin Link conference will 
be held at the Rio Selva Resort, 
outside of Santa Cruz, Bolivia 
starting Nov. 24 for first-termers 
and field leaders, and Nov. 26-29 
for the core groups. 

          
Written by Kate Tracy

with other Latin American mission-
aries who speak similar languages 
and who work with culturally simi-
lar people,” said Jim.
   One important topic for 
WorldVenture missionaries in 
the region: how to equip Latin 
America missionaries. According 
to Jim, the trends in missions show 
Latin America is a place of spiritual 
renewal, where Christians there are 
becoming passionate about shar-
ing the gospel with other cultures. 

top: Jim Thorp, 
the IMD for 
Central and 
South America, 
organized 
Latin Link for 
WorldVenture 
missionaries. 
left: Women 
walk the streets 
in Bolivia, where 
WorldVenture 
has an active 
mission field. 
right: The city 
of Guayaquil, 
Ecuador, where 
missionaries 
Titus and 
Stephanie 
Folden serve.



JEFF AND KATHY 
BENJAMIN, along with 
their four children, departed 
for Germany in August. Jeff 
will be a co-principal for the 
elementary school at Black 
Forest Academy, while Kathy 
will serve as a speech 
pathologist.  

N E W  A P P O I N T E E S

SPAIN

GERMANY
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ECUADOR

SORAYA MARIN departed 
in August for Barcelona, 

Spain. Her ministry involves 
discipling women and doing 

friendship outreach. 

MATTHEW AND KRISTY 
MESSICK, along with their 
five children, left for Ecuador 
in October, where they plan 
to minister through mentoring 
and discipleship. 



JAPAN

PHILIPPINES
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This fall, a family departed to 
begin serving in India.*

BRI SAMPLE departed in 
September for Japan, where 
she will be teaching English at 
local churches. 

HANNIA FREEMAN left 
for the Philippines in July, 
where she will minister to 
Filipinos through farming and 
agriculture on the island of 
Mindanao. 

This summer, a family departed 
to begin serving in Indonesia.*

INDONESIA

INDIA

*Names and dates witheld for security reasons. 

N E W  A P P O I N T E E S



   On Oct. 13, Arny Humble led 
an eight-member mission team 
from his church, El Camino 
Baptist in Tucson, Ariz., to 
Indonesia.  They will be minister-
ing with WorldVenture workers 
to unreached people groups in 
Indonesia. While there, Arny will 
celebrate his 80th birthday.     
   Dick and Ruth Jacobs took 
quite a road trip in September 
and were able to visit with 
several of our alumni along 

the way.  They saw Dorothy van 
den Berg, Rich and Sally Johnson, 
Elaine (Perry) Keith, Ernie and 
Jan Eadelman and Lois (Gould) 
Richardson.  
   Congratulations to David and 
Joyce Dixon on celebrating their 
50th wedding anniversary on July 
18.  The Dixons were appointed in 
1963 and left for France in 1965.  
Following their retirement in 2003, 

WRITTEN BY 
LUANNA TRAUBERT

David and Joyce have contin-
ued their ministry in France 
as WorldVenture International 
Resource Specialists. Both their 
children and all their grandchil-
dren also live in France.
   Congratulations to Richard 
and Barbara Gibbs (Brazil) on 
celebrating their 60th wedding 
anniversary on August 23.

   Jack McDaniel died July 31, 2014 at the 
age of 93. During his 40 years of service 
with WorldVenture in Japan, Jack served 
as a principal and teacher at Baptist Bible 
School in Sendai, while also evangeliz-

   Mildred Peters went to be with the Lord 
July 12, 2014 in Julesburg, Colo. at the age 
of 102. From 1948 to 1979, Mildred and her 
husband Elvin served with WorldVenture 
in the Belgian Congo. During this time, 

MILDRED PETERS

JOHN (JACK) MCDANIEL

1912-2014

1921-2014

Mildred helped raise their five children and 
establish 13 churches, two schools and two 
medical dispensaries. She also directed and 
taught in the African schools.  

ing and church planting. He met his wife 
Adelaide in 1948 while they were both 
serving, and they had five children. 
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Paul White teaching at BEST in Central African Republic in 1978.



   Dr. Lyle Hoag died May 12, 2014 
in Wyoming, Mich. He served as 
a Conservative Baptist pastor 
for 31 years, as well as a coun-

   Flossie Battishill went to be with the Lord 
March 30, 2014 in Warren, Mich. She was 
93. Flossie and her husband William served 
with WorldVenture in the Belgian Congo 
for 37 years, starting in 1951. Flossie su-

   Herbert Rambikur went to be with the 
Lord August 6, 2014 in Kingstown, R. I. 
at the age of 90. Herb and his wife Doris 
joined WorldVenture in 1948 and served 
in Argentina for 40 years. They planted 

   Peggy Foskett went to be with the Lord 
on June 9, 2014 in Turlock, California. 
She was 74. Peggy and her husband, 
Bert, accepted an appointment from 
WorldVenture to serve in the Philippines 

   Eleanor Schmeltzer died September 
5, 2014 at the age of 102. Eleanor began 
serving with WorldVenture in the Belgian 
Congo in 1949. She taught children and 
developed a system for teacher training. 

   Dottie Estep went to be with 
the Lord on May 12, 2014 in New 
Holland, Pa. She was the wife 
of the retired General Director 

LYLE HOAG

DOROTHY (DOTTIE) ESTEP

FLORENCE “FLOSSIE” BATTISHILL

HERBERT RAMBIKUR

PEGGY FOSKETT

ELEANOR SCHMELTZER

1920-2014

1924-2014

1940-2014

1920-2014

1929-2014

1940-2014

seling minister and teacher at 
Bible colleges and seminaries. 
Lyle became an Area Director 
for the Great Lakes area for 

of Conservative Baptist Home 
Mission Society (Missions Door) 
Jack Estep. They had two chil-
dren. Dottie had a long ministry 

pervised translation work, trained teachers 
and taught leadership training, evangelism 
and discipleship. She and William had three 
sons. 

churches, held tent evangelism meetings 
and traveled to spread Bibles and litera-
ture. Herb had three children. 

at Faith Academy. Peggy helped raise her 
three children, in addition to working as a 
high school counselor and helping students 
prepare for college. 

After social unrest required her to leave 
the country in 1960, Eleanor taught at a 
missionary school in Pakistan. In total, she 
served 18 years. 
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CONTINUED

WorldVenture, where he coordi-
nated with churches and mission-
aries. Lyle had three children. 

as a teacher in both churches and 
Sunday schools. She and Jack 
also worked together in ministry.



Denise Shaw, Alumni Relations 
Coordinator, began her 
position at WorldVenture 
headquarters. She continues to 
assist Marty in his new role as 
Vice President of International 
Ministries. 

Bruce Butler, Graphic Designer, 
began his position in the 
Communications department 
in October. He formerly 
worked as the Public Relations 
Coordinator for WorldVenture. 

Erica Gonnerman, Public 
Relations Coordinator, 
began her position in the 
Communications department 
in October. Before 
WorldVenture, Erica worked 
at Lawrence Merchandising in 
Minneapolis. 

Blair Sellke started her 
position as Salesforce 
Administrator for the IT 
department in August. 
She comes with a wealth 
of experience in ministry 
administration from Thrive 
(previously Women of the 
Harvest).

Tim and Janet Hall are 
beginning their new roles as 
Mobilization Mission Coaches, 
while they still remain part 
of the Europe ministry team. 
They were previously serving 
as missionaries in Italy, where 
they trained church leaders.

David Love has started his role 
as the Director of Mobilization 
Initiatives at headquarters. 
He and Catherine served as 
missionaries and short-term 
coordinators in Germany. 

Kate Tracy, Messaging Project 
Manager, began her position 
in the Communications 
department in August. Before 
WorldVenture, Kate worked 
as a resident at Christianity 
Today in the Chicago area. 

Matt Madsen left his position 
as Print Project Manager 
in the Communications 
department in July to take 
a position at World Fishing 
Network. His wife, Stephanie, 
is still undergoing her battle 
with cancer. 
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TRANSITIONS

Adrienne Livingston began 
her new role as Director 
of Anti-Sex Trafficking 
Initiatives.  Previously, she 
was the Executive Director 
of the Black United Fund in 
Portland, Ore. 

Sue Messer left her position 
as International Ministries 
Assistant for Asia and the 
Pacific. Sue served with 
WorldVenture for 15 years and 
is looking forward to more 
time with her family.
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1/6-1/9             Winter Leadership Retreat

1/20-1/23         Pre-departure Training

1/25-1/30         Renewal Conference

UPCOMING EVENTS
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